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Abstract: The objective of this article is to carry out a review of disinformation
research in the Ibero-American area between 2017 and 2020. To do this, American
Psychological Association standards for social scientific reviews are followed and
about 60 papers published in indexed journals in Ibero-America are analyzed, as
well as published books on the subject. The results are shown grouped into three
parts. First, the three fundamental concepts related to disinformation are
reviewed: the term of disinformation itself, as well as post-truth and infodemic.
Second, the main disinformation products are studied: fake news, information
disorders and hoaxes, according to their types, themes, formats, and channels. In
the third part, the main strategies against disinformation are presented, reviewing
the published works of two of them: content curation and fact checking. The most
notable authors, by quantity of research, on the subject are Magallon-Rosa with 6
works, Ufarte-Ruiz with 4 and Garcia-Marin with 3 works. Likewise, the studies by
Dolors Palau-Sampio (2018. Fact-checking y vigilancia del poder: La verificacién
del discurso ptiblico en los nuevos medios de América Latina [Fact-checking and
surveillance of power: The verification of public discourse in Latin America’s new
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media]. Communication & Society 31(3). 347-365), Angel Vizoso & Jorge Vazquez-
Herrero (2019. Plataformas de fact checking en esparfiol. Caracteristicas, organ-
izacion y método [Fact checking platforms in Spanish. Characteristics, organization
and method]. Communication & Society 32(1). 127-144), and Carlos Rodriguez-Pérez
(2019. No diga fake news, di desinformacion: Una revision sobre el fenémeno de las
noticias falsas y sus implicaciones [Don’t say fake news, say disinformation: A
review of the fake news phenomenon and its implications]. Comunicacién 40.
65-74), can be highlighted for their analysis of disinformation in the Ibero-American
area; for their analysis of the typologies of hoaxes the work of Ramén Salaverria,
Nataly Buslén, Fernando Lopez-Pan, Bienvenido Leén, Ignacio Lopez-Goiii & Maria-
Carmen Erviti (2020. Desinformacién en tiempos de pandemia: tipologia de los bulos
sobre la covid-19 [Disinformation in times of pandemic: Typology of Covid-19
hoaxes). El profesional de la informacién 29(3). €290315) and for the proposals on
curation the works of Lépez-Borrull with collaborators. Conclusions include that the
phenomenon of disinformation is highly polyhedral, but society has instruments to
deal with it, such as curation and verification (fact checking).

Keywords: content curation; disinformation; fact checkers; fact checking; fake
news; hoaxes; infodemic; post-truth; verification

1 Introduction

This article presents a review of recent studies on disinformation in Ibero-America
(the term includes Latin-language speaking countries in the Americas, together with
Spain and Portugal). To this end, the main studies published between 2017 and 2020
are reviewed around three interrelated aspects: First, disinformation itself as a
phenomenon, as well as the related concepts of post-truth and infodemic. Second,
the main products or manifestations of disinformation, i.e., hoaxes, information
disorders and fake news, analyzing their types, topics, formats and channels.
Finally, the main strategies for responding to disinformation are shown, with special
attention to two of them, curation and fact-checking.

For each section, the most commonly used and related terms are presented
and discussed, analyzing the main contributions of the Ibero-American literature,
with relevant examples or manifestations. As the research approach for this article,
the recommendations of APA 7th edition (American Psychological Association
2020) on literature review articles have been adopted, in which it is recommended
that the authors of a review article clearly define the problem, synthesize or
summarize previous research to inform readers of the status quo of the problem,
identify relationships between the studies analyzed in the review and suggest
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possible ways to solve the problem. We have tried in the following to follow the
guidelines recommended by APA for this type of work.

2 Disinformation, post-truth and infodemic

This section provides an overview of the three most commonly used terms to allude
to the phenomenon we are studying based on what has been established in recent
literature.

2.1 Disinformation

To define the phenomenon, which we have been witnessing in recent years at a
global level, this term presents the greatest consensus among the public. More-
over, it questions the veracity of much of the information and content to which we
are exposed and which we citizens all over the world consume on a daily basis.

A commonly accepted definition of disinformation is the one proposed by the
European Commission (2018), which refers to content that is “false, inaccurate or
misleading [...] designed, presented and promoted intentionally to cause public
harm or to gain certain benefit.” Also, Del-Fresno-Garcia adds, it “change[s] the
perception of large groups of people or societies and influence their behavior
(political, economic, ideological ...)” (Del-Fresno-Garcia 2019, p. 3).

Therefore, we can see that three main types of content produce disinformation:
false, inaccurate and misleading contents. However, the motives or intentions
behind them is just as important as these types of products, which we will return to
in the next section. We see that intents are either to cause public harm, or to
produce particular benefits, or to mislead or change people’s perceptions and
influence their behavior (or more than one of these at a time). When there is
determined intentionality, the manipulation, falsification or transformation (to
varying degrees or in different ways) of reality are tools to achieve the ends of
causing harm, obtaining benefits or influencing people’s behavior. Some purposes
also can be usually covert and remain invisible or at least are not made explicit to
the target audience.

Although this is not a new phenomenon (based on a summary of its historical
evolution, see Parra Valero and Oliveira 2018), what is new about it is the greater
dimension reached in our time: “the era of big data, has also made massive lies
possible” (Guallar 2018). The massive dimension makes the problem today much
more important than it has ever been in the past. A widespread perception,
moreover, is that the problem, far from being on the way of solving, is going to
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exacerbate. An example of this perspective (with catastrophist overtones) is the
well-known report by the consulting firm Gartner, which warned in 2017 that in
2022 the public will consume more fake news than authentic news (Panetta 2017).

Multiple reasons explain this phenomenon of disinformation, so researchers
regard it as a problem with multidimensional roots (Aparici and Garcia-Marin 2019;
Ireton and Posseti 2018; Wardle and Derakhshan 2017), although basically, the
reasons can be classified into two large groups. On the one hand, technological
advances and the typical characteristics of the social web fuel the spread of any
falsehood instantly and globally with a potentially massive reach. On the other
hand, various psychological motivations, such as cognitive dissonance processes
or confirmation biases (Garcia-Marin 2020), make people not only prone to believe
false information, but may even give it more credibility than the truth.

It is also worthwhile to dwell on two other terms closely related to disinfor-
mation, which provide specific and complementary nuances: post-truth and
infodemic.

2.2 Post-truth

The extension of disinformation situations and processes to which we are alluding
has made another term emerge with force, post-truth, which was declared word of
the year in 2016 by the Oxford English Dictionary. The definition provided by
Oxford University Press, one of the most widely cited versions, considers post-truth
“circumstances in which objective facts are less influential in shaping public
opinion than emotional appeals and personal beliefs” (Oxford University Press,
2016). Other definitions show different nuances, but as Rodrigo-Alsina and Cer-
queira point out, they all agree on “the influence of emotions and beliefs on people
and public opinion” (Rodrigo-Alsina and Cerqueira 2019, p. 226). Thus, “the era of
information and communication has turned out to be that of emotion” (Aparici
et al. 2019). This implies that subjectivity has prevailed over objectivity; and that
personal assessment, vision or emotion can become more important than reality
itself. Taking the approach to the extreme, objective reality would be undervalued
in order to believe in a new reality in which “what people feel is not only their
personal feeling; it is, moreover, the truth itself” (Del-Fresno-Garcia 2019, p. 3).
Capilla (2019) goes further and in a study in which he delves into the concept of
post-truth based on the use of it in the news media, he concludes that: “(a) post-
truth is a concept of political communication that poses a change in the rela-
tionship that society has with the truth; and (b) it is a term with political bias that is
used to designate an opponent perceived as the enemy of the model of society”
(Capilla 2019). Finally, for some authors, this phenomenon can be attributed only
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to the loss of media influence caused by the rise of social networks: “social net-
works play the dominant role (...) the post-truth society is no longer the re-
sponsibility of the media, as it was in the 20th century ” (Marcos Recio et al. 2017),
and this situation would be nothing but another manifestation of the current
“decline of the public sphere” (Alvaro Sanchez 2018).

2.3 Infodemic

This last term expanded rapidly in 2020 after February 15, when the World Health
Organization declared the fight against the proliferation of false or misleading
news and information to be related to the Covid-19 pandemic as a priority,
describing this situation as “infodemic” (WHO 2020). Thus, infodemic, an accen-
tuation of the situation of disinformation, literally an “epidemic of disinforma-
tion,” would be an extreme level of the phenomenon we are discussing, and is
usually identified with a more or less limited period of time and a specific fact or
event, generally used in the context of health crisis. In this sense, global disin-
formation about the Covid-19 in 2020 can be considered to have reached these
levels of infodemic, although strictly speaking, at other times in the past, info-
demics have also occurred (Garcia-Marin 2020). Likewise, a variant of the term is
used by UNESCO in its reports, speaking of “disinfodemic” (Posetti and Bontcheva
2020a, 2020b).

Given that the phenomenon has been placed in its conceptual and global
dimension, let us now look at its manifestations (hoaxes and information disor-
ders) as well as possible actions in response.

3 Manifestations of disinformation: types, topics,
formats and channels

The following are the terms most commonly used to identify the manifestations of
disinformation, i.e., fake news, information disorders and hoaxes, and we show
the results of some recent Ibero-American research on their types, topics, formats
and dissemination channels.
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3.1 Fake news, information disorders and hoaxes

The terms most commonly used to refer to events or products that generate disin-
formation are definitely these three: fake news, information disorders and hoaxes.

Fake news is not only the most widely used term in the academic literature, it is
also commonly used when referring to concrete manifestations of disinformation.
It was chosen as the Collins dictionary’s Word of the Year 2017, which defines them
as “false, often sensational, information disseminated under the guise of news
reporting,” being an expression that appears “almost inextricably linked” to
disinformation and post-truth (Rodriguez-Ferrandiz 2019). The Oxford Dictionary
(2019), defines them as “news that conveys or incorporates false, fabricated or
deliberately misleading information, or is characterized or accused of doing so”
and the 2016 U.S. presidential election is seen as the beginning of the term’s
popularity.

Critics argue that if a news story is false, it cannot be called news, so they call
for giving preference to two other more precise terms, or the more generic one,
disinformation (Rodriguez-Pérez 2019). Thus, regarding the term fake news, on the
one hand, it is almost inevitable to bring up the concept in any discussion on the
subject (as this article does), but on the other hand, institutions such as UNESCO
(Ireton and Posetti 2018) advise against using the expression. The latter recom-
mendation is mainly aimed at journalists, curators and disseminators, and the
reason given by UNESCO is that some governments will use it with ulterior motives.
They suggest using the concept of disinformation or any other concept related to it,
such as information disorders, which we will discuss below.

Information disorders would be the expression with the broadest conception
(the most diverse) of the three, as it would encompass all possible variants. For Del-
Fresno-Garcia (2019), they are “intentional productions whose strategy consists of
the fabrication of doubt and false controversies in order to achieve economic or
ideological benefits.”

Finally, the term “hoax” as a classical term has gained acceptance in the current
context of recent studies that are unfavorable to fake news. Salaverria et al. (2020)
firmly advocates their use, defining them as follows: “all those false contents that
reach a publicly disseminated result is intentionally fabricated for a variety of mo-
tives, which may range from simple jokes or parodies, to ideological controversies,
including economic fraud.” However, these authors warn that the boundaries of
hoaxes remain blurred, and while sometimes they are clearly premeditated, in other
cases they are little more than exaggerations, misinterpretations, or confusion. The
following is a review of the main types, formats, topic and channels of disinfor-
mation based on what has been established in recent research.
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3.2 Types

It is difficult to formulate a precise categorization that encompasses all types of

hoaxes, so we are going to refer to only some proposals, which we consider to have

achieved a broader or more inclusive categorization of the variants observed.

Aparici et al. (2019) categorize five types of hoaxes based on a study about the

disinformation associated with the Catalan conflict of October 2017:

— False attribution: Relating images from other contexts, places and/or times to
current events.

— Exaggeration of facts: Information that is not completely false, but is exag-
gerated to reinforce an argument.

— Image manipulation: Photographs in which non-existent elements are added
to reinforce a message.

— Invention of facts (a category that the authors identify with fake news):
Entirely false and fabricated content using guerrilla marketing 2.0 tactics,
such as automated bots and impersonation.

- Counterfeit: A specific subcategory of the previous one, which consists of
creating fake pages or profiles on social networks that imitate the image of
corporate brands or real people.

Analyzing a broader context (not only political), Salaverria et al. (2020) establishes

four main types of hoaxes: pranks, exaggerations, decontextualizations and de-

ceptions, from lesser to greater seriousness:

—  Prank: Dissemination of false information with a burlesque, parodic, satirical
or caricatural purpose.

— Exaggeration: Content that has a certain link to the truth, but goes beyond the
limits of truth and enters the realm of falsehood.

— Decontextualization: A hoax that uses real facts or statements in a deliberately
false or misrepresented context.

— Deception: Outright falsification, in which content is fabricated with the
intention of making the public believe false statements or facts.

3.3 Topics

In terms of topics, although the results of existing studies are difficult to compare
because they analyze different temporal contexts and in different channels or
countries, some general trends can be seen. Globally, political information has
traditionally been the most abundant area of disinformation, together with other
recurring topics such as hoaxes about migration (with a racist focus) or hoaxes
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about science, although starting in 2020, with the spread of the COVID-19
pandemic, hoaxes with health content have grown notably.

Thus, for example, Bernal-Trivifio and Clares-Gavilan (2019) classify topics of
hoaxes in 2018 into these categories and percentages: Politics (35%), characters
(15%), immigration or racism (12%), gender (10%) and science (9%). And if we go to
more recent articles, from 2020, we see that Salaverria et al. (2020), argued for three
major categories: Science and Health; Politics and Government; and Others, with a
fairly homogeneous distribution of hoaxes among these three categories; Pozo-
Montesa and Ledn-Manove (2020), point out that the predominant topic of hoaxes
is politics and false attributions to institutions; Sanchez-Duarte and Magallén-
Rosa (2020) distinguish four topics in relation to COVID-19: contagions, preven-
tion, measures taken against the pandemic and others (security, origin of the virus,
predictions, etc.) and Garcia-Marin (2020), research about COVID-19 as well, finds
topic quite similar to the previous study.

Finally, Posetti and Bontcheva’s UNESCO report (2020a) states the following
as the major issues of disinfodemic:

—  Origins and spread of coronavirus and the disease

— Medical science: Symptoms, diagnosis and treatment

— False and misleading statistics

— Impacts on the society and the environment

— Economic impacts

— Discrediting of journalists and the media

— Politicization

— Content promoted by celebrities seeking fraudulent financial gain.

3.4 Formats

A report by Posetti and Bontcheva (2020a) for UNESCO identifies four key formats
of disinformation:

— Emotive narratives and memes

Websites and counterfeited identities

Fraudulently distorted, fabricated or decontextualized images and videos
Infiltration and planned disinformation campaigns

Other studies, such as Salaverria et al. (2020), show that the predominant format
continues to be text, often in combination with other multimedia formats, and it is
noteworthy that no cases are found of such dangerous formats as “deep fakes”
based on the creation of false images through artificial intelligence.
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3.5 Channels

If we distinguish three main types of channels in the dissemination of disinfor-
mation content: the media, open social networks (such as Twitter, Facebook or
Instagram) and closed social networks and messaging services (such as Whatsapp,
Telegram or Facebook groups), the results of various studies have shown that the
last group accounts for a large share of the spread of disinformation, although the
presence of the phenomenon in the second group is also frequent, while its
presence in the first group, the news media, is much lower. In this regard, Sala-
verria et al. (2020, p. 11) conclude: “WhatsApp has indeed proved to be the plat-
form where hoaxes are disseminated in the greatest quantity and with the greatest
reach. However, there is also considerable dissemination of false content in open
social networks, such as Twitter.”

Several studies conducted on disinformation in WhatsApp support this idea:
Canavilhas et al. (2019) study disinformation in WhatsApp groups during the 2018
Brazilian presidential election campaign, with a field study of their own (not based
on fact-checker refutations) and find that 60% of the 472 posts analyzed, shared in
Whatsapp groups, contain totally or partially false information. As the authors
point out, “the findings corroborate the existence of a circle of disinformation
among WhatsApp users” (Canavilhas et al. 2019).

4 Responses to disinformation: general
framework, curation and verification

In this section, we present different strategies for coping with disinformation. We
first provide a general framework and then look at the recent literature on two of
these strategies, which can be ranked as the most important ones: curation and
verification.

4.1 General framework

The UNESCO reports (Ireton and Posetti 2018; Posetti and Bontcheva 2020a, 2020b)
provide a general framework for identifying different types of responses and ac-
tions against disinformation, ranging from political, economic and legislative re-
sponses to educational ones, or to concrete activities, such as monitoring,
verification and curatorial activities. Such a framework can be seen as an overall
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strategy to combat against disinformation, in which different actions can be
incorporated into the framework, each necessarily complementing the other.

Thus, the set of measures against disinformation involves the establishment of
some effective regulatory systems and procedures for taking actions against
websites where false information is published. A review of some of these initiatives
can be found in Ramén Fernandez (2020). In addition to the regulatory front, the
role of the administrations in general, and the governments in particular, is of
course key to the solution.

In the case of the Covid pandemic, several recent investigations have
confirmed this. For example, in the case of Spain, the hoaxes about the coronavirus
formed a prominent part of the statements made by the Spanish Prime Minister in
his public appearances during the state of alert decree in March and April 2020,
“warning people the danger of sharing false information and appealing to use only
official and reliable sources” (Castillo-Esparcia et al. 2020 p. 19). Beyond concrete
measures, a more substantive strategy must include a profound media and digital
literacy of citizens (Lotero-Echeverri et al. 2018).

Another group of essential measures against disinformation are those to be
carried out by the social network platforms themselves where, as we have seen, the
vast majority of hoaxes are disseminated. Catalan-Matamoros (2020) refers to some
of them: Twitter, YouTube and Whatsapp have reinforced their verification filters
to reduce the circulation of false information on their platforms, including in some
cases, the removal of hoaxes, and they collaborate, in the case of Covid, with the
World Health Organization and the sanitary authorities of different countries to
promote access to reliable information about the pandemic. An example of this
would be the Facebook initiative of the Coronavirus Information Center (Facebook
2020).

Another necessary front is related research and the academia. To some extent,
articles like this one are in line with what authors like Catalan-Matamoros defend
vehemently: from the perspective of the academia, it is essential to contribute by
analyzing the specific sociocultural context in which we live, “governed by the
decline of experts and specialists, the increase of populist politicians without a
scientific profile, and more profoundly, by the social psychology of emotions,
values and beliefs” (Catalan-Matamoros 2020, p. S6). Two professions, at least,
have been very directly challenged by the widespread extension of disinformation,
being constant in recent literature the manifestations of this concern and worry, in
reference to what should be the performance of journalism professionals (Blanco-
Herrero and Arcila-Calder6n 2019; Mayoral et al. 2017; Marzal Felici and Casero
Ripollés 2017; Nigro 2018; Rodriguez-Fernandez 2019; Sanchez de la Nieta Her-
nandez and Fuente Cobo 2020) and of information and documentation (Caridad-
Sebastian et al. 2018; Lopez-Borrull et al. 2018). Closely linked to these professions,
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two fundamental activities and/or strategies in the fight against disinformation,
are curation and verification. We will mention them in the final part of this article.

4.2 Content curation

Curatorial activities and services or products, in other words, curated selection
(i.e., providing value and context) of reliable and high-quality information sources
and contents, are highlighted in the recent UNESCO report by Posetti and
Bontcheva (2020b), as one of the key elements in the fight against disinfodemic. In
this sense, curators, bibliographers, librarians, documentalists and information
professionals in general have the function and the responsibility to provide quality
information from the different projects, services or information units they are able
to contact with to help citizens fight against disinformation. In this way, Lépez-
Borrull et al. (2018), consider that disinformation, rather than a threat, constitutes
an opportunity for these professional groups.

Across the library and documentary sectors, several studies highlight both the
role they already play and their potential for expanding the curatorial activities
against disinformation, such as in the selection of resources, the development of
reading guides, the management of library collections, or support for teaching and
user training in the use of information (Caridad-Sebastian et al. 2018; Lépez-Bor-
rull et al. 2018; Martinez-Cardama and Algora-Cancho 2019). On all these fronts,
various library and information sector initiatives have been carried out, some of
them driven by national and international institutions and associations, such as
those promoted by the International Federation of Library Associations and In-
stitutions (IFLA). One of the strengths of the sector is, in the words of Lépez-Borrull
et al. (2018, p. 1354), that “libraries have one of the most precious things in the
world: a brand that is respected and trusted by users.”

In line with these actions, the recent Lopez-Borrull and Ollé (2019) article
proposes that libraries adapt the paradigm of content curation in the fight against
fake science, suggesting that libraries should expand their role in media infor-
mation literacy promotion to scientific content.

Another professional field in which documentarians and curators play their
role against disinformation is the news media sector itself. In this field, curators,
whether they are journalists or documentalists or other professionals, perform this
curatorial function of filtering truthful information and provide it with meaning
and context (Codina and Guallar 2019; Guallar and Codina 2018; Guallar and
Cornet 2020). This aspect is linked to the following, closely related section, which is
playing the most important role in the fight against disinformation: Verification of
information.
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4.3 Verification and fact-checking

Verification is by no means a novelty for news media, and it has been a traditional
practice associated with good journalism and indissolubly linked to the specialty
of journalistic documentation (Guallar and Cornet 2020; Redondo 2018). But while
it has always been one of the essential functions of journalism professionals, the
growing concern about disinformation has brought it to an unprecedented level of
prominence. Several publications and updated manuals focus on its use, the most
important of which in Spanish was written by Redondo (2018): “Digital verification
for journalists. Manual against hoaxes and international disinformation.” In
addition to the generic use of verification that every competent journalist or press
documentarian should be very aware of, numerous projects specialized in it have
emerged around the world, precisely as a response to the spread of the disinfor-
mation phenomenon. As a result, this fact-checking movement, through numerous
global platforms, has been widely taken into account and valued “the most
important variant of journalism in the digital era,” in the words of the founder of
the pioneering organization Politifact, Bill Adair (quoted by Lépez Pan and
Rodriguez Rodriguez 2020). Accordingly, platforms specializing in fact checking
have aroused enormous interest in research on disinformation in recent years, so
that there are already numerous studies focusing on them, most likely more than
on any other topic in this article. While a significant number of these articles are
from the United States or elsewhere in the world, a significant number of articles
from Ibero-America are of interest, both in terms of the overall level of the various
verification platforms and case studies of specific platforms.

Fact checking is, according to Amorés Garcia (2018), of all the existing tools,
the best to counter disinformation and fake news, and has been considered by
some authors as a new journalistic genre (Rodriguez-Pérez 2020). It emerged in the
United States in the early years of the 21st century, although there were earlier
precedents closely related to controlling falsehoods in political information, and
thanks to some very successful brands, fact-checking careers have grown quickly
in momentum and given rise to the trend, such as the aforementioned Politifact
(founded 2007), or specialized departments for fact-checking in the news media,
such as the Washington Post’s famous “pinocchios” (Guallar 2011; L6pez-Pan and
Rodriguez-Rodriguez 2020). This initial momentum has developed in recent years,
largely thanks to the controversial statements of President Donald Trump, thus
becoming a benchmark for fact-checking organizations in the rest of the world.
See, for example, the study by Magall6n-Rosa (2018a).

The U.S. influence spread to Ibero-America in just a few years, and the initial
model for the region was the Argentine platform Chequeado, born in 2010, which
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obtained the Gabriel Garcia Marquez Prize in 2015 in the innovation section of the
Foundation for the New Ibero-American Journalism (FNPI). To follow the emer-
gence and evolution of some of these initiatives in Ibero-America, see Echevarria
(2017).

Covering an area close to the one we explore in this article, Vizoso and Vaz-
quez-Herrero (2019) analyze all existing Spanish-language fact checking initia-
tives, according to the Duke Reporters’ Lab database, and find 19 platforms, which
can be considered the most exhaustive study we can review for the Ibero-American
sphere. Considering only the 14 active initiatives, they analyze Chequeado
(Argentina), Chile Check and El Poligrafo (Chile), Colombia Check and Detector de
mentiras (Colombia), El Objetivo, La Chistera, Maldito Bulo and Polétika (Spain),
Detector de mentiras (United States), Con Pruebas (Guatemala), El Sabueso
(Mexico), UY Check (Uruguay) and Cotejo (Venezuela). Among other aspects of
these platforms, they study their work systems, their verification methods and the
professions of their members (most of them are journalists, although other pro-
fessionals such as data analysts and experts in computer science and statistics are
also included). As for the formats used to report the veracity or falsity of the
information analyzed, textual explanations predominate, as well as verification
scales between the terms “true” and “false,” and in some cases, visual and chro-
matic scales are also used.

Palau-Sampio (2018) analyzes fact-checking platforms in Latin America. Using
the same Duke Reporters’ Lab database, he finds 17 initiatives, and discarding the
inactive ones, he analyzes 11 of them, most of which coincide with those analyzed
in the previous study: Chequeado (Argentina), Truco, Aos Fatos and Agéncia Lupa
(Brazil), Colombia Check and Detector de mentiras (Colombia), Con Pruebas
(Guatemala), El Sabueso (Mexico) and UY Check (Uruguay). His analysis largely
coincides with that of Vizoso and Vazquez-Herrero (2019), but several aspects of
interest can be highlighted: the confirmation of the relevant role of Chequeado in
the development of verification in the region (since Chequeado advised the
implementation of other platforms, such as those analyzed in Colombia, Mexico
and Uruguay); the use of sources for verification, in which Chequeado also stands
out for being the platform that consults a higher average number of sources (6.8)
and the typology in the comparative grading of verdicts:

— reliable, true ... (true)

— true with nuances, true, but ... (almost true)

- exaggerated, inflated, ridiculous, misleading, inaccurate ... (undefined)
— untenable, almost false (almost false)

— false (false)

- cannot be proved ... (not evaluable).
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Along this line, the most recent work published in Ibero-America, Rodriguez-Pérez
(2020) analyzes with similar results what he considers to be the six main means of
verification in South America and Spain: Chequeado (Argentina), Colombia check
and La Silla Vacia (Colombia), Ecuador Chequea (Ecuador) and Maldita and
Newtral (Spain).

If we look at case studies by platforms or countries, we find a great variety of
them in Spain. Starting with overall studies on platforms in Spain, Ufarte-Ruiz et al.
(2018) points out that at that time there were ten verification projects; six of them
sections of press or television media (from El pais, El confidencial, La sexta ...) and
4 independent: Maldita hemeroteca, Maldito bulo, Mala prensa and Miniver. More
recently, Lopez Pan and Rodriguez (2020) made a global study of the existing
platforms, and show their genesis, characteristics and evolution, highlighting the
three independent ones: Maldita, Newtral and Verificat, in addition to sections and
blogs in journalistic media, as well as specialized civic initiatives, such as Salud sin
bulos. Also recently, Ufarte-Ruiz et al. (2020a, 2020b) made a comparative study of
Spanish and Italian independent platforms. With regard to Spain, they analyze the
method of information verification, the business model and the interactivity
mechanisms of Maldito bulo (Maldita’s sub-brand) and Newtral. And finally,
Salaverria et al. (2020), in a very complete study already referred to, analyze the
hoaxes refuted by the three Spanish platforms included in the International Fact-
Checking Network (IFCN): Maldita, Newtral and EFE Verifica.

As for case studies on concrete platforms, those dedicated to Maldita stand out
in number. Magallon-Rosa (2018a, 2018b) and Bernal-Trivifio and Clares-Gavilan
(2019) analyze the operating system of Maldito Bulo and Maldita, respectively, by
analyzing the first 3,000 tweets of Maldito Bulo in the first case and in the second
case, conducting interviews with Maldita’s managers and a content analysis of 568
hoaxes disproved in 2018.

Also regarding Maldita, Sanchez-Duarte and Magall6n-Rosa (2020) analyze
166 hoaxes reported by this organization to its collaborative platform Latam
Chequea between February and April 2020, and finally, Molina-Cafiabate and
Magallén-Rosa (2019, 2020) analyze their two sub-brands specializing in migra-
tion/racism and science hoaxes, respectively: Maldita Migraciéon and Maldita
Ciencia. Concerning studies on Newtral, Pozo-Montesa and Ledn-Manove (2020)
analyze 104 hoaxes about COVID-19 disproved by Newtral between March 14 and
May 4, 2020, highlighting some issues already observed in other studies, such as
the main channel for their dissemination being WhatsApp. They highlight false
attributions to institutions, which aim at misleading the public.

Likewise in Spain, Ufarte-Ruiz and Murcia-Verdi (2018) make a case study of
the pioneering platform in Spain and now defunct Miniver, showing its charac-
teristics and exploring its business model. And more rarely in the literature,
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Palomo and Sedano (2018) discuss the verification section of a daily newspaper
through a case study: B de Bulo, from the Southern Daily and recently, Ufarte-Ruiz
et al. (2020a, 2020b) analyze the verification projects of two public television
stations in Spain: RTVE Verifica, from RTVE, and Coronabulos, from the Basque
television station, EiTB.

On the other hand, this review showed far fewer case studies of any verification
platforms in other countries of this region. Among them, we emphasize that
Vazquez-Herrero et al. (2019), when studying verification platforms from all over
the world, selected the Argentinean Chequeado as the one most representative of
Ibero-America, observing the structure of its verification pieces, verification for-
mats and dissemination system via Twitter and Facebook. Likewise, Magallon-
Rosa (2019) studies the use of Twitter by Verificado México during the 2018
Mexican electoral campaign, a very interesting project in that it brought together a
team of more than 90 news media outlets and organizations that partnered to
verify electoral information between March 29 and June 27, 2018. The study
identifies specific moments that accelerate verification, which are election debates
and Election Day, and distinguishes the types of hoaxes according to the pre-
campaign, campaign and post-campaign periods. And finally Seibt (2020) ana-
lyzes the project Truco nos Estados, by Agéncia Piiblica, during the 2018 Brazilian
elections in terms of the contributions offered by fact checking to structural
changes in journalism.

5 Conclusions

This article is aligned with the recommendations of the main international orga-
nizations that fight against disinformation and infodemic, providing a review work
that can be useful for researchers, professionals and scholars of the subject.

Review articles like this one also help to establish future interdisciplinary
developments, as they put the status quo of the question on the table, from which
interdisciplinary research teams have a common basis.

It was found that in the period studied, the most productive authors at a
quantitative level were Magallon-Rosa with 6 papers, Ufarte-Ruiz with 4 and
Garcia-Marin with 3 papers. Likewise, studies by Palau-Sampio (2018), Vizoso and
Vazquez-Herrero (2019) and Rodriguez-Pérez (2020) are noteworthy for their
analysis of disinformation in the Ibero-American area; the work of Salaverria et al.
(2020) is fundamental for its analysis of the typologies of hoaxes; and the work of
Lopez-Borrull with collaborators is noteworthy for its proposals on curation.

It is clear that, to use the most general term, the phenomenon of disinforma-
tion is highly multifaceted. In addition to presenting diverse natures and facets, it
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has a wide variety of motivations. Some are simple parody (although it can later
generate disinformation in part of the public), but other situations where the intent
is to cause personal or corporate harm, or to influence the electoral process
through deception, are some of the potentially more serious situations.

It can also be seen that, nevertheless, society has the tools to deal with this
kind of pandemic: quality journalism, media education or curation are among the
most prominent, through procedures such as investigative journalism, curatorial
activities, verification or fact checking.

All this, important as it is, does not relieve citizens of the obligation to be
socially responsible in at least two ways. On the one hand, they must avoid
becoming vectors of disinformation by being reasonably critical when dissemi-
nating news and information. On the other hand, they should resort only to reliable
sources (e.g., reputable media and high-quality curated sources).

In any case, constant studies will be necessary on this crucial subject (without
exaggeration) for the future of humanity.

Acknowledgments: This work is part of the projects “Parameters and strategies to
increase the relevance of media and digital communication in society: curation,
visualisation and visibility (CUVICOM)” PID2021-1235790B-100 (MICINN), Ministry
of Science and Innovation (Spain), and “Interactive storytelling and digital
visibility in interactive documentary and structured journalism.” RTI2018-
095714-B-C21 (MICINN/FEDER), Ministry of Science, Innovation and Universities
(Spain) and has been supported by the consolidated research group “Culture and
Digital Contents” (SGR 2017-422), funded by the Agéncia de Gesti6 d’Ajuts
Universitaris i de Recerca (AGAUR) of the Generalitat de Catalunya (Spain).
Research funding: Ministry of Science and Innovation (Spain) (PID2021-
1235790B-100); Ministry of Science, Innovation and Universities (Spain)
(RTI12018-095714-B-C21).

References

Alvaro Sanchez, Sandra. 2018. La esfera piblica en la era de la hipermediacion algoritmica:
noticias falsas, desinformacién y la mercantilizacién de la conducta [The public spherein the
age of algorithmic hypermediation: Fake news, disinformation, and the commodification of
behavior]. Hipertext.net 17. 74-82.

American Psychological Association. 2020. Publication manual of the American psychological
association, 7th edn. Washington, D.C.: American Psychological Association (APA).

Amorés Garcia, Marc. 2018. Fake news. La verdad de las noticias falsas [Fake news. The truth of
fake news]. Barcelona: Plataforma Editorial.



664 —— Guallaretal. DE GRUYTER MOUTON

Aparici, Roberto & David C. Garcia-Marin. 2019. La posverdad. Una cartografia de los medios, las
redesy la politica [The Post-truth era. A cartography of media, networks and politics]. Madrid:
Gedisa.

Aparici, Roberto, David Garcia-Marin & Laura Rincén-Manzano. 2019. Noticias falsas, bulos y
trending topics. Anatomia y estrategias de la desinformacion en el conflicto catalan [Fake
news, hoaxes and trending topics. Anatomy and strategies of disinformation in the Catalan
conflict]. El profesional de la informaciéon 28(3). 1-17.

Bernal-Trivifio, Ana & Judith Clares-Gavilan. 2019. Noticias falsas, bulos y trending topics.
Anatomiay estrategias de la desinformacion en el conflicto catalan [Use of mobile and social
networks as fake news verification channels. The case of Maldita.es]. El profesional de la
informacién 28(3). 1-8.

Blanco-Herrero, David & Carlos Arcila-Calderén. 2019. Deontologia y noticias falsas: estudio de
las percepciones de periodistas espaiioles [Deontology and fake news: A study of the
perceptions of Spanish journalists]. El profesional de la informacién 28(3). 1-13.

Canavilhas, Jodo, Juliana Colussi & Zita-Bacelar Moura. 2019. Desinformacién en las elecciones
presidenciales 2018 en brasil: Un andlisis de los grupos familiares en WhatsApp
[Disinformation in the 2018 presidential election in Brazil: An analysis of family groups on
whatsApp]. El profesional de la informacién 28(5). 1-9.

Capilla, Pablo. 2019. ;De qué hablamos cuando hablamos de posverdad? Analisis del término en
siete diarios de calidad [What are we talking about when we talk about post-truth? Analysis of
the term in seven quality newspapers]. El profesional de la informacién 28(3). https://doi.
org/10.3145/epi.2019.may.09.

Caridad-Sebastian, Mercedes, Ana-Maria Morales-Garcia, Sara Martinez-Cardama &

Fatima Garcia- Lopez. 2018. Infomediacién y posverdad: el papel de las bibliotecas. El
profesional de la informaci6n [Infomediation and post-truth: The role of libraries]. El
profesional de la informacién 27(4). 891-898.

Castillo-Esparcia, Antonio, Ana-Belén Fernandez-Souto & lvan Puentes-Rivera. 2020. Political
communication and Covid-19. strategies of the spanish government. El Profesional de la
informacién 29(4).

Catalan-Matamoros, Daniel. 2020. La comunicacién sobre la pandemia del COVID-19 en la era
digital: Manipulacién informativa, fake news y redes sociales [Communication about the
COVID-19 pandemic in the digital era: Information manipulation, fake news and social
networks]. RECS. Revista Espafiola de Comunicacion en Salud suplemento 1. 1-4.

Codina, Lluis & Javier Guallar. 2019. Cura de continguts i fonts d’informaci6 obertes per a
comunicadors: Relacions estratégiques en un periodisme de qualitat [Treatment of content
and information sources open to communicators: Strategic relationships in a quality
journalism]. Comunicacié. Revista de recerca i d’andlisi 36(2). 71-86.

Del-Fresno-Garcia, Miguel. 2019. Desdrdenes informativos: sobreexpuestos e infrainformados en
la era de la posverdad. El profesional de la informacién [Information disorders: Overexposed
and underinformed in the post-truth era). El profesional de la informacién 28(3). e280302.

Echevarria, Borja. 2017. Mas ‘fact-checking’ contra la posverdad [More ‘fact-checking’ against the
post-truth]. Cuadernos de periodistas 33. 9-16.

European Commission. 2018. A multi-dimensional approach to disinformation: European Union.
Report of the independent high-level group on fake news and online disinformation.
Directorate-general for communication networks, content and technology.

Facebook. 2020. Centro de Informacién sobre el Coronavirus COVID-19 [COVID-19 information
center].


https://doi.org/10.3145/epi.2019.may.09
https://doi.org/10.3145/epi.2019.may.09

DE GRUYTER MOUTON Disinformation, review of studies —— 665

Garcia-Marin, David. 2020. Infodemia global. Desérdenes informativos, narrativas fake y fact-
checking en la crisis de la Covid-19 [Global infodemic. Information disorders, fake narratives
and fact-checking in the Covid-19 crisis]. El Profesional de la informacién 29(4). e290411.

Guallar, Javier. 2011. La documentacién en la prensa digital. Nuevas tendencias y perspectivas. Ill
Congreso Internacional de Ciberperiodismo y Web 2.0. Bilbao [Documentation in the digital
press. New trends and perspectives. lll International Congress on Cyberjournalism and Web
2.0. Bilbao]. Noviembre 2011.

Guallar, Javier. 2018. Prensa digital en 2015-2017. Los medios frente a las plataformas
tecnolégicas [Digital press in 2015-2017. Media facing technological platforms]. Anuario
ThinkEPI 12. 225-229.

Guallar, Javier & Lluis Codina. 2018. Journalistic content curation and news librarianship:
Differential characteristics and necessary convergence. El profesional de la informacién
27(4). 778-791.

Guallar, Javier & Anna Cornet. 2020. Centros de documentacion de diarios en el siglo XXI. In
Panorama después del tsunami [Newspaper documentation centers in the 21st century.
Overview after the tsunami]. BiD 44.

Ireton, Cherilyn & Julie Posetti (eds.). 2018. Journalism, fake news & disinformation. Paris: United
Nations Educational Scientific and Cultural Organization.

Lépez-Borrull, Alexandre & Candela Ollé. 2019. La curacién de contenidos cientificos como
respuesta a las noticias y a la ciencia falsas [Science content curation as an answer to fake
news and fake science]. Anuario ThinkEPI 13. e13e07.

Lépez-Borrull, Alexandre, Josep Vives-Gracia & Joan-Isidre Badell. 2018. Fake news, ;jamenaza u
oportunidad para los profesionales de la informacién y la documentacion? [Fake news, threat
or opportunity for information and documentation professionals? El profesional de la
informacién 27(6). 1346-1356.

Lopez Pan, Fernando & Jorge Rodriguez Rodriguez. 2020. El Fact Checking en Espaia. Plataformas,
practicas y rasgos distintivos [Fact checking in Spain. Platforms, practices and distinctive
features]. Estudios sobre el mensaje periodistico 26(3). 1045-1065.

Lotero-Echeverri, Gabriel, Luis M. Romero-Rodriguez & Amor Pérez-Rodriguez. 2018. Fact-
checking vs. Fake news: Periodismo de confirmacion como recurso de la competencia
mediatica contra la desinformacion [Fact-checking vs. Fake news: Confirmation journalism as
a resource of media competition against disinformation]. Index. Comunicacién 8(2).
295-316.

Magallon-Rosa, Rail. 2018a. La biblioteca digital sobre Donald Trump. Fact-checking frente a fake
news [The digital library on Donald Trump. Fact-checking vs. fake news]. Estudios sobre el
Mensaje Periodistico 24(1). 273-282.

Magallon-Rosa, Radl. 2018b. Nuevos formatos de verificacion. El caso de Maldito Bulo en Twitter
[New verification formats. The case of Maldito Bulo on Twitter]. Sphera Publica 18(1). 41-65.

Magallén-Rosa, Radl. 2019. Verificado México 2018: Desinformacion y fact-checking en campaiia
electoral [Verified Mexico 2018: Disinformation and fact-checking in electoral campaigns].
Revista de Comunicacion 18(1). 234-258.

Marcos Recio, Juan C., Juan M. Sanchez Vigil & Maria Olivera ZaldGa. 2017. La enorme mentiray la
gran verdad de la informaci6n en tiempos de la postverdad [The big lie and the big truth of
information in post-truth times]. Scire 23(2). 13-23.

Martinez-Cardama, Sara & Laura Algora-Cancho. 2019. Lucha contra la desinformacién desde las
bibliotecas universitarias [Fighting misinformation from university libraries]. El profesional
de la informaciéon 28(4). €280412.



666 —— Guallaretal DE GRUYTER MOUTON

Marzal Felici, Javier & Andreu Casero Ripollés. 2017. Editorial. El fotoperiodismo en la era de la
posverdad. En: adComunica [Editorial. Photojournalism in the post-truth era. adComunica].
In Revista Cientifica de Estrategias Tendencias e Innovacién en Comunicacion n?13, vol. I,
11-17. Castellén: Asociacion para el Desarrollo de la Comunicacion adComunicay Universitat
Jaume.

Mayoral, Javier, Sonia Parratt & Montserrat Morata. 2017. Desinformacién, manipulacién y
credibilidad periodisticas: Una perspectiva histérica [Journalistic disinformation,
manipulation and credibility: A historical perspective]. Historia y comunicacién social 24(2).
395-409.

Molina-Cafiabate, Juan P. & Radl Magallon-Rosa. 2019. Procedimientos para verificar y desmontar
informaciones falsas basadas en el discurso del odio. El caso de Maldita Migracion
[Procedures to verify and dismantle false information based on hate speech. The case of
Maldita Migracion]. RAEIC Revista de la Asociacién Espafiola de Investigacion de la
Comunicacién 6(12). 95-122.

Molina-Cafiabate, Juan P. & Radil Magallon-Rosa. 2020. Desinformacion y periodismo cientifico. El
caso de Maldita Ciencia [Disinformation and science journalism. The case of Maldita Ciencial.
Revista Mediterranea de Comunicacién 11(2). 11-21.

Nigro, Patricia. 2018. Causes of the loss of trust in the press and strategies for its restoration in a
context of uncertainty. Hipertext.net 17. 54-63.

Oxford Dictionary. 2019. Word of the year 2016 is: Fake news. Londres: Oxford University Press.

Palau-Sampio, Dolors. 2018. Fact-checking y vigilancia del poder: La verificacion del discurso
piblico en los nuevos medios de América Latina [Fact-checking and surveillance of power:
The verification of public discourse in Latin America’s new media]. Communication & Society
31(3). 347-365.

Palomo, Bella & Jon Sedano. 2018. WhatsApp como herramienta de verificacion de fake news. El
caso de B de Bulo [WhatsApp as a fake news verification tool. The case of B de Bulo]. Revista
Latina de Comunicacién Social 73. 1384-1397.

Panetta, Kasey. 2017. Gartner top strategic predictions for 2018 and beyond. In Smarter with
Gartner: Gartner. October 3.

Parra Valero, Pablo & Lidia Oliveira. 2018. Fake news: Una revision sistematica de la literatura
[Fake news: A systematic review of the literature. Observatorio (OBS*) niimero especial.
54-78.

Posetti, Julie & Kalina Bontcheva. 2020a. Desinfodemia. Diseccién de las respuestas a la
desinformacién sobre el COVID-19 [Disinfodemic. Deciphering the misinformation about
COVID-19]. Policy brief 1. Paris: UNESCO.

Posetti, Julie & Kalina Bontcheva. 2020b. Disinfodemic. Dissection of responses to misinformation
about COVID-19. Policy brief 2. Paris: UNESCO.

Pozo-Montesa, Yaiza & Marina Ledn-Manove. 2020. Plataformas fact-checking: las fakes news
desmentidas por newtral en la crisis del coronavirus en espaiia [Fact-checking platforms:
Fake news denied by newtral in the coronavirus crisis in Spain]. RECS. Revista Espaiiola de
Comunicacion en Salud suplemento 1. 113-116.

Ramoén Fernandez, Francisca. 2020. Comunicacion y noticias falsas en relacion al COVID-19:
Algunas reflexiones sobre la informacién, la desinformacién y propuestas de mejora
[Communication and fake news in relation to COVID-19: Some reflections on information,
disinformation and proposals forimprovement]. RECS. Revista Espafiola de Comunicacion en
Salud suplemento 1. 253-264.



DE GRUYTER MOUTON Disinformation, review of studies —— 667

Redondo, Myriam. 2018. Verificacién digital para periodistas. Manual contra bulos y
desinformacion internacional [Digital verification for journalists. Manual against hoaxes and
international disinformation]. Espaia: UOC.

Rodrigo-Alsina, Miquel & Laerte Cerqueira. 2019. Periodismo, ética y posverdad [Journalism,
ethics and post-truth]. Cuadernos.Info 44. 225-239.

Rodriguez-Fernandez, Leticia. 2019. Desinformacién: Retos profesionales para el sector de la
comunicacion [Disinformation: Professional challenges for the communications industry]. El
profesional de la informacién 28(3). e280306.

Rodriguez-Ferrandiz, Radl. 2019. Posverdad y fake news en comunicacion politica: Breve
genealogia [Post-truth and fake news in political communication: A brief genealogy]. £l
profesional de la informacién 28(3). https://doi.org/10.3145/epi.2019.may.14.

Rodriguez-Pérez, Carlos. 2019. No diga fake news, di desinformacién: Una revision sobre el
fenémeno de las noticias falsas y sus implicaciones [Don’t say fake news, say disinformation:
A review of the fake news phenomenon and its implications]. Comunicacién 40. 65-74.

Rodriguez-Pérez, Carlos. 2020. Una reflexion sobre la epistemologia del fact-checking journalism:
retosy dilemas [Areflection on the epistemology of fact-checking journalism: Challenges and
dilemmas]. Revista de Comunicacién 19(1). 243-258.

Salaverria, Ramén, Nataly Buslén, Fernando Lépez-Pan, Bienvenido Le6n, Ignacio Lopez-Goiii &
Maria-Carmen Erviti. 2020. Desinformacion en tiempos de pandemia: tipologia de los bulos
sobre la Covid-19 [Disinformation in times of pandemic: Typology of Covid-19 hoaxes]. El
profesional de la informacion 29(3). €290315.

Sanchez de la Nieta Hernandez, Miguel A. & Carmen Fuente Cobo. 2020. Periodismo vs
desinformacion: la funcién social del periodista profesional en la era de las fake news y la
posverdad [Journalism vs. disinformation: The social function of the professional journalist
in the era of fake news and post-truth]. Sintaxis 1(4). 1-18.

Sanchez-Duarte, José M. & Radl Magallén-Rosa. 2020. Infodemia y COVID-19. Evolucién y
viralizacion de informaciones falsas en Espaiia [Infodemic and COVID-19. evolution and
viralization of false information in Spain]. RECS. Revista Espafiola de Comunicaciéon en Salud
suplemento 1. 31-41.

Seibt, Tais. 2020. Limites e possibilidades do fact-checking como pratica social para aperfeigoara
democracia: o Truco nos Estados nas elei¢des brasileiras de 2018 [Limits and possibilities of
fact-checking as a social practice to improve democracy: The Truco in the States in the 2018
Brazilian elections]. Index.comunicacién 10(2). 115-141.

Ufarte-Ruiz, Maria J. & Francisco J. Murcia-Verd. 2018. El fact checking: en busca de un nuevo
modelo de negocio sostenible para el periodismo. Estudio de caso de Miniver [Fact checking:
in search of a new sustainable business model for journalism. Case study of Miniver]. Miguel
Herndndez Communication Journal 9(2). 511-534.

Ufarte-Ruiz, Maria ., Lidia Peralta-Garcia & Francisco ). Murcia-Verd(. 2018. Fact checking: un
nuevo desafio del periodismo [Fact checking: A new challenge of journalism]. El profesional
de la informacién 27(4). 733-741.

Ufarte-Ruiz, Maria-José, Anzera, Guisseppe & Murcia-Verdd, Francisco-José. 2020a. Plataformas
independientes de fact-checking en Espafa e Italia. Caracteristicas, organizacién y método
[Independent fact-checking platforms in Spain and Italy. Characteristics, organization and
method]. Revista Mediterranea de Comunicacion 11(2). 23-39.

Ufarte-Ruiz, Maria J., Belén Galletero-Campos & Ana M. Lopez-Cepeda. 2020b. Fact- checking, a
public service value in the face of the hoaxes of the healthcare crisis. Tripodos 47(1). 1-18.


https://doi.org/10.3145/epi.2019.may.14

668 —— Guallaretal. DE GRUYTER MOUTON

Vézquez-Herrero, Jorge, Angel Vizoso & Xosé Lépez-Garcia. 2019. Innovacién tecnolégica y
comunicativa para combatir la desinformacidn: 135 experiencias para un cambio de rumbo
[Technological and communicative innovation to combat misinformation: 135 experiences for
a change of course]. El profesional de la informacion 28(3). e280301.

Vizoso, Angel & Jorge Vazquez-Herrero. 2019. Plataformas de fact checking en espafiol.
Caracteristicas, organizacion y método [Fact checking platforms in Spanish. Characteristics,
organization and method]. Communication & Society 32(1). 127-144.

Wardle, Claire & Hossein Derakhshan. 2017. Information disorder: Toward an interdisciplinary
framework for research and policy making. Paris: Council of Europe.

WHO. 2020. Novel coronavirus (2019-nCoV): World Health Organization. Situation Report — 13.
2 February.



	Disinformation, hoaxes, curation and verification: review of studies in Ibero-America 2017-2020
	1 Introduction
	2 Disinformation, post-truth and infodemic
	2.1 Disinformation
	2.2 Post-truth
	2.3 Infodemic

	3 Manifestations of disinformation: types, topics, formats and channels
	3.1 Fake news, information disorders and hoaxes
	3.2 Types
	3.3 Topics
	3.4 Formats
	3.5 Channels

	4 Responses to disinformation: general framework, curation and verification
	4.1 General framework
	4.2 Content curation
	4.3 Verification and fact-checking

	5 Conclusions
	Acknowledgments
	References


<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (Euroscale Coated v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.7
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.1000
  /ColorConversionStrategy /sRGB
  /DoThumbnails true
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 35
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness false
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Remove
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages false
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 10
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages false
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages false
  /MonoImageMinResolution 600
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1000
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.10000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError false
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile (None)
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<
    /DEU <>
    /ENU ()
    /ENN ()
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AllowImageBreaks true
      /AllowTableBreaks true
      /ExpandPage false
      /HonorBaseURL true
      /HonorRolloverEffect false
      /IgnoreHTMLPageBreaks false
      /IncludeHeaderFooter false
      /MarginOffset [
        0
        0
        0
        0
      ]
      /MetadataAuthor ()
      /MetadataKeywords ()
      /MetadataSubject ()
      /MetadataTitle ()
      /MetricPageSize [
        0
        0
      ]
      /MetricUnit /inch
      /MobileCompatible 0
      /Namespace [
        (Adobe)
        (GoLive)
        (8.0)
      ]
      /OpenZoomToHTMLFontSize false
      /PageOrientation /Portrait
      /RemoveBackground false
      /ShrinkContent true
      /TreatColorsAs /MainMonitorColors
      /UseEmbeddedProfiles false
      /UseHTMLTitleAsMetadata true
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /BleedOffset [
        0
        0
        0
        0
      ]
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName (ISO Coated v2 \(ECI\))
      /DestinationProfileSelector /UseName
      /Downsample16BitImages true
      /FlattenerPreset <<
        /ClipComplexRegions true
        /ConvertStrokesToOutlines false
        /ConvertTextToOutlines false
        /GradientResolution 300
        /LineArtTextResolution 1200
        /PresetName <FEFF005B0048006F006800650020004100750066006C00F600730075006E0067005D>
        /PresetSelector /HighResolution
        /RasterVectorBalance 1
      >>
      /FormElements true
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MarksOffset 8.503940
      /MarksWeight 0.250000
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /UseName
      /PageMarksFile /RomanDefault
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [600 600]
  /PageSize [595.276 841.890]
>> setpagedevice


